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Introduction
Welcome to the 2016-2021 Business Plan
for Liverpool’s Commercial District BID.
This plan is about ambition and the actions that will
create a world class business district in the heart of
Liverpool city centre.
Since the inception of the Commercial District BID in
2011, the Liverpool BID Company has worked hard to
create a more vibrant, connected, safe and successful
environment in which to do business. Working with
members and partners, the BID has invested to
deliver the results evidenced in this plan. We have
achieved a lot, but there is still more to be done.
We are now asking for your support as we put plans
in place to drive forward more improvements and
enhancements to the Commercial District over the
next five years. During the past twelve months we
have talked to members in a range of forums to
understand what they want for the District over the
next five years. The response has formed the basis of
this plan.
We want to create a Commercial District fit for
businesses now and in the future, with enhanced
connectivity, a clean, safe, animated environment
and support to help every business thrive.
Ambitious? Yes…
But with your continued support,
together we will deliver.

Bill Addy
Chief Executive
Liverpool BID Company
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We really value our partnership
with the BID, and the role that they
play in supporting and promoting
the city centre economy.
Jenny Stewart, CEO, Liverpool and Sefton Chamber of Commerce
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What is a Business
Improvement District?
A Business Improvement District
(BID) is a business-led partnership
that enables coordinated investment
in the management and marketing
of a commercial area. Governed by
legislation to ensure fairness and
transparency, a BID is created for a five
year period following a successful ballot.

What is the Liverpool
Commercial District BID?
The Commercial District BID operates as one
of two BIDs in Liverpool city centre which
come under the management of Liverpool BID
Company.
The area covers 85 acres, connecting with the
waterfront and the retail core of the city. It
houses the largest concentration of business
and employment in the city region. Blending
Liverpool’s rich history of commerce with
residential development, hotels and other
leisure, it remains essentially a business
location. Leading national and international
brands in finance and professional services sit
alongside a fast growing collection of digital
and media businesses.
The Commercial District is a key component of
the city’s Strategic Investment Framework and
Vision to 2022. Through the BID, businesses
are represented and play an active part in the
future transformation of the city.
As a platform for 550 businesses with over
60,000 employees in Liverpool, your BID is
in a unique position. Economically, locally,
nationally and internationally the last five
years have brought their own challenges, and
the next five will pose more. The best way for
us to prepare is to cultivate a fertile ground for
Liverpool’s commercial offering, so businesses
can seize the opportunity to grow, to revitalise,
regenerate and create a vibrant environment.

Why does Liverpool’s
Commercial District need
the BID?
Liverpool city centre has changed a lot in 15
years. With over £5bn of investment it is now
a thriving city in which to work, live, shop, eat,
experience culture and, most importantly, to
do business. One of the UK’s top five visitor
destinations, annually generating £3.5bn for
the city's economy, Liverpool is increasingly a
place where people want to be. A remarkable
regeneration has put the city back on the map.
Investment is at record levels and the economy
is confident.
HOW LIVERPOOL’S FLAGSHIP BUSINESS
COMMUNITY ADAPTS TO AND TAKES
ADVANTAGE OF THIS TRANSFORMATION
IS OF CRITICAL IMPORTANCE.
A strong Commercial District means a strong
city. Liverpool’s economy needs diversity.
This case has to be made consistently and
powerfully. At the Liverpool BID Company we
see our role as vital in ensuring a positive and
successful future for commerce in Liverpool, not
just for the District but for the city region itself.
The structure of the BID means that
investment can be leveraged, change can
be co-ordinated and place making can be
championed. This simply would not be possible
without the BID.
It is through the BID that stakeholder
opportunities to deliver long term value can
be unlocked. The actions taken to date and
the themes for this plan have been driven by
business, for business.
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The story so far
When Liverpool’s Commercial District BID
was established in 2011, the ambition was
to provide a platform for business and a
voice to articulate what is needed to create
the right environment for businesses and
organisations to thrive. We are committed
to creating a world class business district.
We are part of the way there…
The BID represents 550 businesses in the Commercial
District, using the resource provided through the BID
levy to create a more attractive place to do business
and to make it safer, more colourful, connected and
cohesive. The aim is to inspire confidence, attract
investment and promote a vibrant Business District in
the heart of a bustling European city.
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What we have done
in the last five years….
Environment and security

Development and investment

For businesses to prosper and grow they
need to be in a safe, attractive and inspiring
environment. The Liverpool BID Company
has worked with partners to create such an
environment in the Commercial District; the
results are evident:

To keep the District moving 24/7, the Liverpool
BID Company is investing in key areas to reduce
down time for businesses and to improve
productivity. The BID’s role is to talk to third
parties, raise issues on your behalf and address
improvements such as:

--

Businesses work around the clock, so it’s
important that the streets are attractive
and well lit. In partnership with Liverpool
City Council, the BID has co-funded a £1.6m
scheme to upgrade several streets and
lighting, including Bixteth Street, Leather
Lane and Edmund Street.

--

--

To help create a safe environment for
workers and visitors, the BID has funded a
dedicated police team for the Commercial
District (7 days a week). The BID has also
worked hard with partners to promote
a safer night time economy. As a result,
Liverpool has achieved Purple Flag status,
officially accrediting it as an attractive,
diverse evening location to work in and
visit. The BID has also facilitated valuable
anti-terrorism training.

Businesses need improved broadband speed
and connectivity. The BID has promoted
a broadband voucher scheme which gives
small businesses access to grant support
worth up to £3,000 to enhance broadband
provision. By the end of January 2016 more
than 200 businesses in the city centre had
taken advantage of this.

--

Investment and development opportunities
within the District are promoted through
the BID’s own platforms and through
the co-funding of the annual Liverpool
Commercial Office Market Review. In
addition, they are promoted through
the BID’s involvement with city-wide
publications and campaigns in conjunction
with Liverpool Vision, Liverpool LEP and
Marketing Liverpool. The BID promotes
the investment potential of the District at
every opportunity through media interviews
and debates, industry forums and at
conventions such as MIPIM and IFB.

--

The BID has developed a ‘mystery shop’
programme to benchmark customer service
performance across retail, food and leisure.
Some 200 businesses have participated in
the programme.

--

Start-ups are crucial to the growth of
the District. The BID has created an
environment in which new and existing
small businesses can flourish. It actively
seeks to promote their success stories in
the local media, providing businesses with
free PR and introductions to networking
forums.

--

The BID also supports Liverpool Cathedral’s
Volition programme which seeks to provide
local unemployed people with training and
job opportunities in the city centre.

--

--

It is important that businesses can report
any issues such as road closures, rail
disruption, floodings or demonstrations.
In response, the BID has deployed an onstreet Ambassador team to be the eyes
and ears of the District. The Ambassadors
provide a direct link between businesses,
the BID and our city centre partners. They
are also on hand to communicate the latest
BID projects, events and opportunities to
members, as well as providing assistance to
visitors.
In partnership with Medicash and the NW
Ambulance Service, the BID has ensured
that no person in the District is now more
than two minutes away from a potentially
life-saving defibrillator. Landlords or
businesses housing a defibrillator receive a
50% discount on installation cost as well as
free training.
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Transport and access

Animation of key spaces

A key aim of the £1.6m public realm programme
in 2015/16 has been to improve north-south
links to the retail core of the city centre. The
Liverpool BID Company has continued to
support this through activity such as:

The BID has led on and worked with partners
such as Open Culture, Cavern City Tours
and Culture Liverpool to curate a seasonal
programme of events. This activity includes:

--

To ensure business continuity, the BID
keeps businesses informed of incidents
that might affect their employees through
regular updates and bulletins.

--

To support the two thirds of all public
transport commuters destined for the
Commercial District, the BID has worked
with Merseytravel to create a travel plan
and destination guide.

--

--

To support retail and leisure sector
businesses by providing free city centre
maps for distribution through hotels. The
BID has also co-funded a free bus cruise
service connecting the waterfront to the
Commercial District and the retail core.
To keep people moving, the BID has
supported Liverpool’s CityBike scheme by
consulting with members on the scheme
and reporting feedback. It also hosted a
series of promotional events to publicise
business discounts to members across
all BID platforms. Launched in 2013, the
scheme has 15,000 users and 1,000 bikes,
which have been hired 115,000 times.

--

The successful delivery of Restaurant
Week, the Food and Drink Festival and the
popular Christmas Snowflake Trail, as well
as the International Tennis Tournament
Exhibition in Exchange Flags and Can Cook’s
Share Your Lunch Week in St Paul’s Square.

--

The BID Company also plays a key liaison
role to ensure business continuity during
major city centre events, including The
Giants Spectacular (July 2014) and the
Cunard 175 Celebrations (May 2016).

--

The BID has enhanced the District at
Christmas by providing seasonal lighting
at key locations and decorated trees in
Exchange Flags and St Paul’s Square. It has
also increased footfall to the District by
linking it to the retail core through events
like The Snowflake Trail.

--

The BID team regularly works with
members to support their events,
providing event management, technical
assistance and marketing, PR and social
media advice. Recent successes have
included support for Weightmans Foosball
Tournament and Brabners’ cycling event.

All that has been achieved in the Commercial District over the past five years could not have
been delivered without the BID’s strong relationships and partnerships with third party
businesses. We would like to thank each of them for their time, enthusiasm and dedication.
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Since 2011…
40
40 lifesaving defibs installed as
part of the CardiAct programme

12,000+
Received over 12k
member enquiries

15,000

15k reach of BID magazine

1,263,200

65,000

Approximately 1.26 million
annual impressions on Twitter

Reached 65k weekly
through BID online platforms

10,000

10k downloads
of ThIS Liverpool App

550

Representing
550 businesses

60,000

2,000

60k people now work in
Liverpool Commercial District

Held approximately
2k meetings

30

500+

Home to over 30
international brands

50,000

50k printed city centre
maps each quarter

£1,600,000
£1.6 million in the
public realm scheme

Delivered and supported over 500 events
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When our business was forced to close after
a fire, the support was unbelievable.
The BID team helped us to find a temporary
space to keep trading and stay alive.
Andy Aldrich, Owner of Viva Brazil, Castle Street

What do you think?
We work for our members; we champion you,
your causes and we use your investment to
create a Commercial District that you want.
We’ve spent almost a year speaking to the 550
businesses we represent. We asked what issues are
important to them and what improvements or changes
they would like to see.
More than 3,000 people have been engaged in the
creation of this plan either from businesses within the
District or key partners in the public and private sector
in Liverpool and the wider city region.
The main issues identified by businesses and employees
were:
--

A cleaner and safer District - more greenery and
sophisticated lighting schemes.

--

A busier District – more events and less vacant units.

--

A better connected District – intelligent solutions to
transport and IT issues.

--

A healthier District – one that supports business
growth and employee skills.

The core of this Business Plan has been directly shaped
by the feedback businesses have given the BID Company
during its consultation exercises.
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One of the reasons we moved into the
Commercial District was because of the BID’s
passion and investment in the area... and it’s
at the heart of Liverpool's business district.
John Lowe, MD Bolland & Lowe, Cotton Exchange
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What’s the plan?
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We have a vision and a goal for Liverpool’s Commercial District:

.

M E TQ UA R T E R

We want it to be easier for new businesses to begin their journeys here and
for you to grow your business here. To have access to quality office space
and modern business infrastructure. To attract the very best businesses
locally, nationally and internationally. We want the District to be a place
where employees can excel within a healthy and safe business environment.
We want the Commercial District to work for employees, clients and
customers. We want to cultivate an outdoor environment that is clean,
safe and stimulating. With a vibrant programme of events to enjoy and a
bespoke calendar of workshops and seminars to learn from and network at.
We want them to be able to take advantage of a host of offers in the city
centre’s flourishing retail and leisure sectors.
We want Liverpool’s Commercial District to be a byword for excellence in
business.
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KEY THEME: CONNECTIVITY

Plug it in…
a connected District
From road to rail and along the information superhighway, we are building a
connected place to work and thrive.
Businesses need everything to flow smoothly. From connectivity on road and rail, to making the
District a place for the next generation of digital innovators, we will create a cutting edge working
environment. We will make it easier to get to and from work, whatever time you start or finish.
We’re making this a place for successful, modern businesses.

What we’ll do…
Improve access to superfast broadband
by working with communication
providers to address weak spots and
tackle slow internet speeds.

Implement a green transport programme,
promoting initiatives such as car share and
bike to work. We are also in talks with key
landowners and managing agents to introduce
the city’s first electric car charge points.

Work with Liverpool City Council to establish
free Wi-Fi across the city centre, ensuring that
the Commercial District is at the forefront of
implementation.

Establish and promote a healthy work
programme for employees in the District. We
will create and promote a fixed schedule of
lunchtime walking tours, cycle events, running
routes, gym discounts and other activities.

Establish a Travel Forum with Merseytravel
to provide a mechanism for enhanced
communication between businesses and
rail / bus operators. It will also monitor and
measure public transport connections to the
Commercial District.

Explore the potential for a ‘click and collect’
service with key city centre retailers to provide
employees in the District with an efficient
service available during the working day.
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KEY THEME: ENVIRONMENT & SAFETY

Turn on the lights…
a managed District
From before you start work in the morning to long after you’ve finished at night.
We are working hard to create a safe, enjoyable experience, introducing new
partnerships and shaping an outstanding platform for businesses to thrive.

What we’ll do...
Taken from the baseline service
provided by Liverpool City Council, we
will implement an enhanced, flexible
street washing programme and litter
squad that will react to the day to day
needs of businesses.

We will create a street lighting programme to
enhance existing outdated provision in key
‘dark’ locations – such as the east-west routes
from Pall Mall to Old Hall Street. The works will
expand the new lighting schemes introduced
in the BID supported funded public realm
works.

We will provide a service with access to up-tothe minute information on city centre security
alerts and counter-terrorism, as well as first
aid training for staff.

The BID Company will work with The Mersey
Forest to undertake a ‘green audit’ to identify
opportunities to enhance the green areas
within the district.

We will continue to provide a dedicated
police presence in the District to tackle
antisocial issues, such as aggressive begging,
by promoting awareness campaigns with
strategic partners.
We will also work with social agencies to help
rough sleepers.
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KEY THEME: BUSINESS SUPPORT

Helping hand...
a working District
We want to make the Commercial District the most 'supportive' business
environment in Liverpool’s city region. Enhancing the District’s reputation as a
desirable place to set up your business.
There is a wealth of experience in the District. We will work with the Chamber of Commerce,
business support agencies, landlords, business incubators, larger financial and professional
businesses and individuals. Together, we can create a support network which will encourage and
nurture business growth in the Commercial District.

What we’ll do…
We will work with the Chamber of
Commerce to enhance the Spark Up
programme, focusing on mentoring
newly established businesses. As part
of this programme, the Chamber of
Commerce will offer free Associate
membership to smaller businesses
and start ups.
We will increase trading between businesses by
creating a Business Service Directory, an online
resource that acts as way finder for businesses
seeking support on issues ranging from
financial, HR, legal, IT and marketing.
We will create a welcome package for new
businesses to benefit from legal, HR, financial,
marketing, PR and training support from
established members in the District.

We will establish a regular programme
of seminars and networking events for
businesses. From these, they will benefit from
the latest advice on issued such as contracts, IP
and tax.
We will also create a programme that
showcases their expertise and highlights
current issues in their field.
We will promote stronger relationships with
Higher and Further Education institutions to
utilise their expertise to support business
growth.
We will enhance and expand the ‘mystery
shop’ programme to promote best practice in
customer service across the Commercial District.

19

20

KEY THEME: MARKETING & ANIMATION

Let it shine...
a promoted District
There’s a lot to show off in the Commercial District. Let’s shout about our
successes and achievements.

What we’ll do...
We will work with the Liverpool
Biennial to create a public art
programme that will serve to enrich
the experience of those visiting and
working in the Commercial District.
We will deliver a high impact events programme
to promote the District’s offer and enhance its
reputation as a leisure destination at Christmas,
at other seasonal periods and after 5pm.
We will work with core partners like Culture
Liverpool to drive footfall and to identify and
develop opportunities for businesses and their
employees to participate in and benefit from
events, such as The Snowflake Trail, Restaurant
Week and Walking Tours.
The BID Company will improve and increase the
promotion of lunchtime, weekend and after5pm deals to highlight the variety and quality
of the offer within the District.

We will continue to devise bespoke campaigns
for businesses. Offering them opportunities to
advertise for free in regional broadcast, print,
online and outdoor media, and across platforms
managed by partners, such as Visit Liverpool.
The BID Company will continue to provide
free to use platforms for members to post
events, news, press releases and offers. The
BID platforms, including online, social media,
weekly email blasts and the BID bi-monthly
magazine, currently have a weekly audience of
more than 75,000 people.
We will continue to develop the ThIS Liverpool
App to bolster employee benefits and offers on
food, parking, dry cleaning, clothing and gym
membership. We will also continue to provide
use of the App with member rewards such as
the car park apps.
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The BID’s activities help business thrive.
We have seen over 50 companies relocating
to our developments in the Commercial
District in the last 12 months alone.
Matt Lee, Head of Sales, Bruntwood

Where your money goes
What’s the agreement,
how does it work? Explained.
The ballot
BIDs are established under the Local
Government Finance Act (2003) and are
financed by a levy, collected through
the business rate, to pay for additional
services, over and above those
currently provided by the public sector.
A ratepayer will be entitled to vote for a BID
during a ballot if, on the date Liverpool City
Council (LCC) publishes the notice of ballot on
behalf of the BID Company, the ratepayer falls
within the class of non-domestic ratepayer to
be liable for the BID levy and the hereditament
has a rateable value of £10,000 or above. In
the case of any empty hereditament (rateable
property), the property owner or current
leaseholder will be liable to vote.

Each person entitled to vote in the BID ballot
shall have one vote in respect of each eligible
hereditament.
The ballot will need to meet two tests. Firstly
a simple majority of those voting must vote
in favour and secondly those voting in favour
must represent a majority of the aggregate
rateable value of the hereditaments voting.
The ballot will be conducted by Electoral
Reform Services and will be a postal ballot
commencing on Thursday 18th February 2016
and closing at 5pm on Thursday 17th March
2016. Full ballot details can be found on the
Liverpool BID Company website
www.liverpoolbidcompany.com
If successful at this ballot, the new BID
period will commence on the 1st June 2016
and will continue for a period of five years to
31st May 2021.
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The levy
BIDs are fundamentally a fair and
equitable way to deliver the key additional
services that businesses want. All
businesses in the Commercial District BID
area (see BID map on page 12), except
those with a rateable value below £10,000
per annum, will pay the same 1.2% of their
rateable value to provide the core BID levy
funding to deliver the business plan.
1. The levy rate to be paid by each property or
hereditament is to be calculated as 1.2% of its
rateable value as at the ‘chargeable day’ (notionally
1st June each year).
2. All properties or hereditaments with a rateable
value of £10,000 or more will be eligible for payment
of the levy.
3. The number of properties or hereditaments liable
for the levy is approximately 890.
4. The levy will be charged annually in advance for
each chargeable period (June to May the following
year) starting in June 2016. No refunds will be made.
7. The owners of untenanted properties or
hereditaments will be liable for payment of the levy.
8. Liverpool City Council will be responsible for
collection of the levy. The collection charge is
currently assumed to be £58,000 per annum; this
equates to [£65.17] per hereditament and [7.54%
of] anticipated billed levy.
9. Charitable organisations that are subject to relief
on their business rates liability will pay the full levy.
At the time of going to the renewal ballot (March
2016), the BID levy of 1.2% will return an income
of £760,000 per annum. (This figure is subject
to fluctuations due to the changing nature of
occupiers in the Commercial District). The BID
Company works on the assumption of a 95%
collection rate, from which the operating budget
has been set out as follows:
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Year 1

Year 2

Year 3

Year 4

Year 5

Totals

Income based
on 95% of
Levy

£720,000

£720,000

£720,000

£720,000

£720,000

£3,600,000

Additional
Income

£10,000

£15,000

£20,000

£20,000

£20,000

£85,000

Total income

£730,000

£735,000

£740,000

£740,000

£740,000

£3,685,000

% of Total
Income

Income

100%

Expenditure

Operating
Costs

£153,000

£153,000

£153,000

£153,000

£153,000

£765,000

20.76%

Connected
District

£97,000

£97,000

£97,000

£97,000

£97,000

£485,000

13.16%

Managed
District

£247,000

£247,000

£247,000

£247,000

£247,000

£1,235,000

33.51%

Working
District

£104,000

£104,000

£104,000

£104,000

£104,000

£520,000

14.11%

Promoted
District

£97,000

£97,000

£97,000

£97,000

£97,000

£485,000

13.16%

£698,000

£698,000

£698,000

£698,000

£698,000

£3,490,000

94.71%

£32,000

£37,000

£42,000

£42,000

£42,000

£195,000

5.29%

Contingency
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Baseline agreement
Rules & regulations

An agreement to maintain or improve existing levels of service
is a prerequisite for any BID and guarantees the additionality
of any services provided and paid for through the BID levy.
Baseline / service level agreements have been agreed with the
following key partners:

Liverpool City Council and partners
Merseyside Police
The baseline documents have been approved by the Liverpool
BID Company and are available on the Commercial District
website: www.liverpoolbidcompany.com

A brief outline of the areas
covered is below:

Liverpool City Council
City centre co-ordination,
Christmas Lights provision,
highway maintenance, street
sweeping/ cleansing, gully
cleansing, fly posting, graffiti
removal, street lighting,
winter highway maintenance,
trade waste and CCTV
monitoring.

Merseyside Police
City Centre Neighbourhood
officers and command
structure, CCTV monitoring.

Governance and management
The Commercial District BID will be managed by the
Liverpool BID Company. The Liverpool BID Company is a ‘not
for profit’ company limited by guarantee with the specific
remit of establishing and delivering Business Improvement
District (BID) areas within Liverpool, driven by the business
community.
The Liverpool BID Company has an Executive Board which is
ultimately responsible to the levy payers(s) for ensuring the
BID budget is spent as set out in the Business Plan.
The Commercial District BID has its own Operating Board
and subsequent governance structures in order to control
the delivery of the BID programme. The Operating Board
will have full delegated authority from the Liverpool BID
Company (non-executive) Directors to control all activities
and the use of the budgets related to the BID. Each levy
payer will be eligible to vote at the Annual General Meeting
for the elected positions.

This structure ensures
BID businesses have a
majority position, that key
stakeholders are represented
and that the Board has
sufficient membership
to ensure appropriate
attendance levels at each
meeting.
The Commercial District
Board will meet at least six
times a year. The Commercial
District BID will also establish
key forums as appropriate,
throughout the five year BID
term, to deal with specific
issues and opportunities.
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Who is on the BID Board?
The Commercial District Operating Board meets
bi-monthly and is currently made up of the following:
Jim Gill (Chair)
Bryan Adams
John Clegg
Julie Johnson
Paul Moran
Colin Sinclair
David Swaffield

Ph. Creative
Downing
Morecrofts
Mason Owen
Bruntwood
Hill Dickinson

The Operating Board also works with the BID Executive Board, to provide
strategic and operational oversight on the delivery of the business plan.

The Executive Board is made up of:
Tony Wilson (Chair)
Chris Bliss
Martin Doherty
Jim Gill
Cllr Gary Millar
Max Steinberg
Jenny Stewart
Ian Ward
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Liverpool ONE
Rapid Discount Outlet
Liverpool City Council
Liverpool Vision
Liverpool and Sefton Chambers of Commerce
St John’s Shopping Centre

Key dates & milestones
Ballot open & closure dates

Vote YES to secure a further five years
investment in the Liverpool Commercial District.
A postal ballot of all levy payers
in the Commercial BID area

15 February –
17 March 2016

Official 2016-21
business plan launched

5 February 2016

Postal ballot open

15 February 2016

Take a leap… vote YES

29 February 2016

Postal ballot closes

17 March 2016

Ballot result announced

18 March 2016

The BID will renew if…
A majority of those voting in the ballot vote in favour of YES.
Those voting YES must also represent a majority of rateable
value of the rateable properties.
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Sue Weir
Chief Executive
Medicash

Bryan Adams
CEO and Founder
Ph. Creative

David Wareing
Senior Partner
Hill Dickinson

The BID used its unique
relationship with businesses
to facilitate CardiACT
mapping then adding
defibrillators in the area and
keeping the NWAS informed
of their locations. The BID
has been a fantastic partner
with our CardiACT project,
so now wherever you are in
the BID area you are never
further than two minutes
from a defibrillator – making
it a safer place to work.

I back the BID 100% because
as a galvanised community
they have already proved
we are stronger together
with improvements we've
already enjoyed over the
last 5 years. The plans for
the next 5 years are exciting
and in my view, exactly what
we need to achieve in order
to maintain the momentum
already created.

The BID Company is making
real progress in improving
how the Commercial District
functions and connects to
the rest of the city centre
which is to the advantage
of the business community
and all those who work in
it. It makes sense to us to
vote yes to ensure that this
success continues.

Natalie Haywood
Owner
OH ME OH MY

Andrew Pankhurst
General Manager
G Bar

OH ME OH MY backs the
Commercial District BID for
the next five years as the
public realm investments,
marketing and event support
is vital to our business and
the area.

We at G Bar back the
Commercial District BID, for
the outstanding contribution
that they have made
towards the long awaited
regeneration of Eberle Street,
in Liverpool’s Gay Quarter.

Nick Peel
Liverpool Regional
Office Head
Weightmans LLP
The ongoing work of the
Commercial District BID
Company is delivering real
competitive advantages
for Liverpool’s business
community. That’s why we’re
backing the new BID.

Why we back the BID

Alison Lobb
Managing Partner
Morecrofts
At Morecrofts we have
seen a noticeable and
tangible improvement in
our working environment
in the Commercial District
since the introduction of
the BID. We now work in
a cleaner, safer and more
secure environment and the
benefits are tangible for our
people and our clients. We
look forward to the planned
further improvements to
our surroundings, attracting
more clients through our
door and to the area, and
making more business
contacts through our
involvement in the BID
which has been and should
continue to be a key element
of our growth.

Joe Anderson
Mayor of Liverpool
Liverpool city centre needs a
vibrant Commercial District
and the excellent work the
BID Company does is vital
to achieving this. The city
needs organisations like the
BID to ensure our business
community operates with
the right support and in the
right conditions to compete,
develop and thrive. And for
those reasons alone, I urge all
businesses to back the BID.

Scott Montgomery
Sales Manager
Mercure Liverpool
Atlantic Tower Hotel
The Mercure Liverpool
Atlantic Tower is fully behind
the BID. We find the BID
extremely beneficial for both
leisure and business. Tools
such as the ThIS Liverpool
App and the city centre
maps are extremely useful
for leisure guests and to
business groups visiting the
ACC Liverpool. The BID really
helps us to target and create
brand awareness within
the Commercial Business
District, and to help us get
our message out there with
eblasts, magazine offers, and
social media.
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www.liverpoolbidcompany.com
0151 233 2890
renewalballot@liverpoolbidcompany.com
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